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GIAMOUR

GLAMOUR gives women
a voice.

Under the motto “Women
reshaping the world” we stand =~ = =51
for Female Empowerment and [ \
the most relevant topics in

Fashion, Beauty and Lifestyle.




First Mover & feminist at heart

for the girl
with a job

GLAR%OUR« LAMOTRLZ ,

COLLEGE MEN'S
ATTITUDES ON
SEX AND
VIRGINITY
IS STUDENT

POWER REALLY
MAKING IT?

HIGH SCHOOL
INTO COLLEGE
MAKE-OVER

PRICE 20 CENTS
AUGUST 1943

Glamour introduced Glamor launches today’s With Katiti Kironde, Ruth Bader Ginsburg Luisa Neubauer receives
the subtitle ‘For the girl ‘College Women of the Glamor is putting the first receives the Glamor the Glamor Climate
with a job’ Year' franchise POC woman on the cover Lifetime Achievement Activist Award
of a women's magazine Award
AUGUST 1943 AUGUST 1957 AUGUST 1968 NOVEMBER 2012 NOVEMBER 2023
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GIAMOUR Print 2024

ISSUES TOTAL CIRCULATION* 05. March 2024

PER YEAR COPY PRICE 04. June 2024
03. September 2024

03. December 2024
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UNIQUE VISITORS* UNIQUE PAGE VIEWS* UNIQUE USER* AVERAGE READING TIME:
5 MIN ON GLAMOUR DE**
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GIAMOUR =

DIGKAL AUDIENCE

NTED & OPEN More than one in three atta

or fun and variety, 83% are to self-realizal

V opportunitiesand challenges
(1:132,43

p 2023; weibliche Bevolkerung in Deutschland ab 14 Jahren




YLE & TRAVEL ULTURE
.5 page views k 5.5M page vig
2rage reading D average read




GLAMOLR Affiliate

T
=

AFFILIATE SHARE OF THE O CLICK-OUT-RATE** @ SALES VOLUME PER
TOTAL GLAMOUR.DE MONTH**
PAGE VIEWS*

P
*Google Analytics (@ traffic per month Jul - Sep) CONDE NAST

**Skimlinks October 2023



Athhate SMCC@SS %

80% HAVE AN AFFINITY
FOR FASHION & SHOPPING*
ONE IN THREE BUYS
DESIGNER BRANDS*#,

75% BUY

REAL JEWELRY***

“TOPIO DESIGNER BAGS": 8.000 € "OUIET LUXURY": 4.000 € ORDER
ORDER VALUE, 9,5 % CTR VALUE
&7 % CONVERSION RATE

A
Quelle: bdp 2022 *(i122),**(i:160), ***(i123) CONDE NAST



GLAMOUR Social
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INSTAGRAM FOLLOWERS TIKTOK FOLLOWERS FACEBOOK FOLLOWERS YOUTUBE SUBSCRIBERS
(+1 % YOV) (+19 % YOY)

A
Source: 6112023, Instagram, TikTok, Facebook, and YouTube GLAMOUR Germany; Dash Hudson CO J DE I AST



TOP GEOC

Germany (64 %)%
Austria (10 %)\,

GENDER
Female (74 %)
Male (26 %)




FASHION

On set mit Levils®
und Glamoé

“¥:=M:20]6@

glamourgermany. =1

Isangerin Alicia Awa glanzt in diesem Jahr nicht nur mit never Musik, sondern auch in der neuen Kollektion von Ley

und ihven Stil

EMPOWERMENT

‘glamourgermany and
alexandrafonsatti

glamourgermany © Wenn
Alexandra Fonsatti heute Gber ihren

Magersucht

Leistungssportiein, de Beziehung
2 ihvem Korper und den
schleichenden Weg in die
Essstorung gesprochen. Meh findet
i im #Linkingio!

= Alan Ovaska

€]

oQv

5,016 likes

SHOPPING

glamourgermany.

ne Dangmann im Video. Al Kannst du mit deiner

SOCIAL Themen

CULTURE

GlAvMowR

=

interview dber personliche Challenges - und Bicher  #KatjaKra:

‘glamourgerm:

t wieder Donnerstag

BEAUTY

"Tay\ol GIIS

.Weddmg WiaKesup)
rm\ unseren JeRtuellen

L\ebhngspmduk(en oo
s SEPhofa

ourtries. Wit zeigen heute Taylor Hills “blushing Bride” Look mithife unserer aktuellen

CELEBRITIES

glamourgermany © -

glamaurgermany © Glickwurech,
Emely und Kevin! Too Hot To
Fancia-Stars i Etern oot
Mehr Infos jetzt im #LinkinBiot

rivat
#TooHotToHandle #THTHGermany

Hnetfix

(€]

oQv

13,805 likes

< y=m-0i@



https://www.instagram.com/p/Cve8Nt5MQ0H/
https://www.instagram.com/p/CpszY-wpcDx/
https://www.tiktok.com/@glamourgermany/video/7286833512429128992
https://www.tiktok.com/@glamourgermany/video/7280834983252593953
https://www.tiktok.com/@glamourgermany/video/7283886699493510433
https://www.tiktok.com/@glamourgermany/video/7297467206848253216

BRANDED VIDEO MENU

YOUTUBE, O&0O ‘ SOCIAL

4

1

#-
o TikTok

@glamourgermany

T&

‘ Redaktionelle Formate

Customized

Custom, premium branded Social-first branded entertainment
entertainment video video across platforms

20 CONDE NAST






GIAMOUR

DIGITAL SHOPPING
WEEK
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GLAMOUR
SHOPPING WEEK GOES DIGITAL

Glamour Shopping Week is moving to where consumers are: the digital environment and, above all,
social first. The digital Glamour Shopping Week offers access to curated instant shopping,
absolutely democratic with free accessible codes, more dynamic thanks to shorter lead times and
campaign periods. In addition, we guarantee strong reach in a Gen-Z target group with an affinity
for shopping. Digital shopping has never been better!

66M 400K 25% GenZ

Planned total reach Planned pageviews Of TikTok users are between
in impressions on website & 18-24 years old
TikTok

CONDE NAST



GIAMOUR

BEAUTY FESTIVAL
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https://docs.google.com/file/d/1YgqGv_2s143bk1Ethy2BGqmWlY0te2vY/preview

25

GLAMOUR
BEAUTY FESTIVAL

The GLAMOUR Beauty Festival is THE event that makes the hearts of a beauty-loving target group
beat faster. Over two days in June, GLAMOUR readers can discover the latest brands, products,
treatments and beauty classes at a live event in Dusseldorf. Highlights include product samples, hair
and skin analysis and master classes on nails, skin and hair. Talks with talents and celebrities as well
as skin schools are just as much a focus as wellness and mental health hubs.

Beauty- SM 27 3.000

affine target group

Total reach across Average age Visitors
all relevant

touchpoints at the

last Beauty Festival

CONDE NAST



GLAMOUR BEAUTY FESTIVAL
All data at a glance

Period & Location

Dusseldorf: Location tbd

Period

Friday and Saturday, June 2024 tbd

Several beauty zones (Make-Up, Hair, Skincare, etc.)

Workshops

Highlights

*Special Treatment & Shopping Opportunity «3.000 Guest *Exklusive
Guestlist from editorial, influencers and experts




364,4M

TOTAL REACH 2023
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GERMANY, US, UK, SPAIN, MEXICO

GLAMOUR
WOMAN OF THE YEAR AWARD

The Women of the Year Award is a globally recognized and important award for female empowerment.
Inspiring and strong personalities are honored annually and, as of this year, globally for the first time. The
WOTY celebrates its 30th anniversary in 2022. In 2023, GLAMOUR brought the award to Germany (Berlin)
for the first time to give women a stage and a voice here too. INTERNATIONAL CELEBRITIES, LOCAL
PERSONALITIES and ACTIVISTS are the focus and should get the reach they deserve. The award is now also
an established annual event in Germany and is planned to take place again in November 2024.

CONDE NAST



crage
om the event: ~
7 f

{ [
rate 23.6’%%‘5 of October

of 150k Als eachege "we’g 3



| Forence
Kasumba

Ciesinger
e

y’ - \ % | T Stefanie
A e
3 — “}l e f"

‘ )Uk

Wi omen ' A
‘or the\ear







32

GLAMMY
ITHE POWER LIST

The GLAMMY Beauty Awards - The Power List have become the most important reader awards in the beauty
industry in Germany.

20,000 votes were cast in 2023 alone!

The GLAMOUR editorial team and an expert panel nominate the best and most innovative new beauty product
launches of the year in 50 different categories, from which the GLAMOUR users choose their favorites.

Winners of an award have the opportunity to use the GLAMMY logo as a seal of quality to differentiate themselves in
the market, increase trust in the target group and create sales impulses.

20K 50 360°

Votes Beauty Categories Communication at
in 2023 in 2023 GLAMOUR

CONDE NAST









HIGHLIGHTS

Digital Products

b

WAS MACHT EINE ROLE’

ZU EINER/ROLEX?

BRAND ARTICLE HIGH IMPACT

‘ GLAMOUR TRIES/
DISPLAY N STYLED

AD STUDIO RoS

- CONDE NAST
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GLAMOUR Styled
Calvin Klein

@)
_|_ 2 2 /O 1 TREND - 3 STYLES:

OVERPERFORMANCE
VIDEO VIEWS

107

CONVERS B |
IN'100%IGE VIDEOPLAYBACK . mourgermany @

Bezahlte Werbepartnerschaft mit calvin...

Anzeige | Underwear zahlt fur Modeprofis ...

b Gefallt inessa_dtzmnn und 130 weiteren
Personen

\ 7 glamourgermany - Original-Audio

——

IG REELS

*15% aller Thru Plays sind in 100%ige Videowiedergaben konvertiert
Source: Meta Ads Manager




Best Case

GLAMOUR x KEYS SOULCARE

>8MIN  t19%

. Overperformance
Dwelltime p.
Pageviews

BRAND ARTICLE
10.000 PAGEVIEWS

© Keys Soulcare

e: So hat sich
are-Routine

Soulcare gehort habe, war ich zunéichst
| das Hard-Fan-Girl in mir konnte seine
Prlegelinie kaum fassen. Aus Sicht der
bt alles, was den "Celebrity-Stempel
en bitteren Beigeschmack. Vollig zu

transformieren wird

GLAMOUR TRIES
31.500 VIDEO VIEWS




BestGiase

GLAMOUR x MANGO

facebook

{ GLAMOUR Germany © mit

2.6% e

Geschenke-Guide 2022

+40%

Overperformance CTR
Pageviews

& Finder

T ——

glamou,

Gespansert - Bezahl ot rachaftmit
mange

[GESCHENKE-GUIDE 2

Diese 5 Pieces von Mango
wiinschen wir uns dieses Jahr!

>

facebook

GLAMOUR Germany © mit
Mango.

Diese erschwinglichen Pieces von
Mango kommen garantiert gut an - und sehen
teuer aus!

glamourde

Geschenke unter 100€ Mehe dazy

o) Gefitmic () Kommentar

glamot
Sponsored

GESCHENKE UNTER 1004

Diese erschwinglichen Pieces von
Mango kommen garantiert gut an
~ und sehen teuer aus!

4) 3 sunl4aPMm T Q

/& olamo, N\
Gesponsert - Bezshite Werbeparinerschaft mit

GESCHENKE-GUIDE 202

Diese 5 Pieces von Mango sind

die perfekten Geschenke fiir alle
Fashion People!

| Mehr dazu

facebook

‘GLAMOUR Germany © mit
Mango.
o
e Diese 5 Pieces von Mango sind die
Geschenke fir alle Fashion People!

Jotamour de

Geschenke-Guide 2022 Mebdazt

o) Gefiitmic () Kommentar
o) Like

A






SOCIAL TRAFFIC
AMEX

+9%

OVERPERFORMANCE
LINK KLICKS

> 330k

IMPRESSIONEN

Source: Meta Ads Manager

GLAMOUR Germany @ with
American Express.
Sponsored

pnnst du schon alle Vorteile der AmEx Gold
prd? Erfahre mehr und sicher dir exklusiv zu
AMOUR Shopping Week 200€. #anzeige

ex-kreditkarten.de
etzt 200€ Startguthaben
ichern

GLAMOUR Germany @ with

American Express.

Sponsore
Mit der Amex Gold Card sichertihr euch
exklusive Shopping-Vorteile & Startguthaben.
#anzeige

amex-kreditkarten.de
Go for Gold: Jetzt
wechseln & Starguthabe...

FEED

S e

(T —
Gesponsen - Bezshite Wesbepsrioerschaft mt

200€ STARTGUTHABE
SICHERN

Kennst du schon die vielen Vorteile def
Amex Gold Card? Erfahre mehr und
sicher dir exklusiv zur GLAMOUR
Shopping Week 200€.

0 FOR GOLD: JETZT WECHSEL
& STARTGUTHABEN SICHERN
it der Amex Gold Card sichert ihr euct
exklusive Shopping-Vorteile &
Startguthaben.
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Best Case

GLAMOUR X GOOGLE

B+ 126%+

Thruplays VideoViews
Instagram Reels*  TikTok InFeed
Placemenit

relative uplift compared to the control group

19%+

WatchTime
TikTok InFeed
Placement

1%+

UpLift: Users who were confronted
with the ads consider the Samsung
Flip 4 to be a smartphone that
offers an innovative experience*

ANZEIGE ‘%

' ANZEIGE
i Py
iy

Z Ichlnehm euch jetzt
mitzu den MTV
“EMAs, let’s go!

90 et

o —————
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ADVERTORIAL =

Gesponsert - BezahlieAVerbepartherschaft mit
jhep.deutschiand

[ ]
jeeﬁ ELEKTRO SUV 2022

SUV-Lover aufgepasst!

Jeep cruist in eine CO2-freie Zukun
OVERPERFORMANCE A ADVERTORIAL

mit diesem vollelektrischen Avenger!
CLICK-THROUGH=-RATE PROMOTEASER

+0 0%

OVERPERFORMANC
[C)%QIIEERTHROUGH RATE SOCIAL TRAFFIC

SOCIAL
TRAFFIC
DRIVER

PROMO TEASER

Source: Meta Ads Manager & Google Analytics




Spitzen-Shirt und®™

-Rock, beides von Dior.
Mutze aus Shearling- Fa
Imitat: Polo Ralph Lauren.” s

% ¥ » i 7 5 N \\
- Ohrclps: Sévigne. £ B W s v O GEEETR g R \ v \ W
& ‘Ecjlps ev:g.ne\‘, [ ‘\ il é:: L= - : o ¢ A \ Spitzen-Rock

von Dior
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Finder

Step 1/5: Double Cleansing

Waschen ist das Fundament jedes Hautpflege-Regimes. Demnach ist es kein Geheimnis, dass die

richtige Morgenroutine bereits mit der Reinigung am Vorabend beginnt. Stelle also sicher,

Gesicht, Hals und Dekolleté nicht nur einfach, sondern besser gleich zweifach (Double Cle:

jeglichem Schmutz befreit hast, bevor du dich wohlverdient in deine Kissen kuschelst. Am besten
beginnst du also mit einem sanften Reinigungsprodukt wie der "Cleansing Sorbet Cream". Angereichert
mit Squalan, Panthenol und Vitamin E verschmilzt sie mit deiner trockenen oder feuchten Haut und
entfernt Make-up miihelos und schonend.

Best Case

GLAMOUR x BALEA

+ 43 7SS O o) |

Overperformance Overperformance Overperformance Overperformance
Pageviews* Verweildauer** Video Views auf Meta*** Video Views auf TikTok***

}  dlamourgermany und dm_balea

fitere Infos > .

*42.95 % overperformance compared to the booked pageviews

47 **74.70 % overperformance compared to the benchmark (5.47%)
*** Percentage overperformance compared to the booked guarantee
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eets a timeless'
i \@24 Alicia
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GlAMOUR

veds Tawsry Tiwese Crpowwmwr Liswss Gaise Sectvaigher Jessdlste

CLASSIC ADVERTORIAL
INKL. TRAFFIC DRIVER BUNDLE
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