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é operates like a digital COACH for modern men

é awakens DESIRE FOR LUXURIOUS MUST HAVE PRODUCTS

é collects all worth knowing content about FASHION, GROOMING and ENTERTAINMENT

é is the perfect partner forBUSINESS ADVICE and PERSONAL FULFILMENT

é introduces us to the world of PREMIUM LIFESTYLE 



THE DIGITAL WORLD OF GQ
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78K FOLLOWERS

66K FOLLOWERS

141K LIKES

7K SUBSCRIBERS

1.450 FOLLOWERS

Periodof Measurement: Ø Monthly ïSocialMedia: Status Quo October2018

Source: *AGOF digital facts(06/18), **IVW (06/18)

80.000 NEWSLETTER RECIPIENTS

890.000 UU*

1,64 MIO. VISITS**

6,34 MIO. PIs**



*Source: AGOFdigital facts(10/17) 6

YOUNG & DYNAMIC: 66% are between 20-49 years old

WEALTHY: 41% have a HHNE of ú3,000 or more

SUCCESSFUL: 45% have A levels / university degree

FASHION LOVERS: 44% are interested in menôs fashion

GQ users areé



ADVERTISING FORMATS
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DISPLAY ADS
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DISPLAY ADS

High Impact Formats ïBillboard Ad & Mobile Billboard Ad
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Billboard Ad

Mobile Billboard Ad (2:1)



DISPLAY ADS

High Impact Formats ïHalfpage Ad
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Halfpage Ad


