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Classic Advertorial

What is a Classic Advertorial?

The Classic Advertorial is one of our bestselling digital products. The benefits are
versatility, flexibility, speed and a high-quality representation of your content. It
consists of a native article on our website and cross-media traffic driver with a reach

assurance on three different platforms.

facebook

@ GQ Germany & with BOSS.
f Sponsored

Zeitlos und vielseitig zugleich. GQ Men of The
Year und Boss Bottled verlosen 10 Signature-
Difte. Jetzt mitmachen & gewinnen. #anzeige

The Offer:

Content: Customer input and images are staged in a native advertorial

[}

e Guarantees: 500.000 Impressionen on the Traffic-Driver

e Booking/delivery deadline: At least 15 business days before go’rﬁﬁ live

e Campaign duration: 4 weeks

e Feedback loops: 2 feedback loops for clieatto preview media assets ENOFTHEYEARDE

e Costs: Q1-Q3 2024: 18.975 £* + 2,285 **Set-up Costs || o L]

B @ & 4 =

@4 2024:19.800 €* + 2.285 €** Set-up Costs

*Discountable and AE-eligible **Not further deductible
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Brand Article

What is a Brand Article?

The Brand Article is one of the most native storytelling formats in our product portfolio.
Through editorial expertise, SEO data insights and trend sense, a unique fit is created

between your brand and ours. A Brand Article consists of an editorial text and a i : 2 uitimative Tricks,

um SchweiBflecken

high-performance, CPC campaign - depending on the brand, we guarantee up to » ‘ zu vermeiden - vom

Date bis zum Job!

10.000 page views on the native article!

The Offer:
e Content: Editors & experts write user-centric content with performant SEO
expertise

Guarantees: 10.000 Pageviews* on the article (through a Social CPC campaign)
Booking/delivery deadline: 20 Working days before going live

Campaign Duration: 8 weeks

Feedback loop: 1 Feedback loop or the Gustormer to preview the media items
Costs: 25.000 €* + 3.455+&** Set-up Costs

*Discountable and AE-eligible **Not further deductible



What is an Interactive Module?

The Interactive Module opens up a completely new perspective for branded
content implementations. Through a variety of creative integration possibilities in
a classic advertorial or brand article, Interactive Modules create a very native user
experience for the campaign in order to be able to interact with the content. Due
to_the interactive possibilities within the storytelling, a high advertising impact

B~

@owell time can be realized.
R/

.
tent: Exciting interacti

*Discountable and AE-eligible **Not further deductible
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Take A Little Time For A Gucci Daydream

VOGUE

MARC JACOBS

Marc Jacobs Presents:

Madcap Holiday Mad

Libs For Our Mad, Mad
World

e e

- PERSONALIZATION
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https://www.vogue.com/sponsored/article/take-a-little-time-for-a-gucci-daydream

GQ

EXCLUSIVE* TRAFFIC DRIVER

Hub Sponsoring

What is a Hub Sponsoring?

Become a sponsor of a thematically tailored content hub on ouridigital platforms
and at the same time present your campaign with a cross-media advertorial within
this unigue environment to highly affine audiences.

Top Gun Maverick

‘The Offer:
e Content: Customer input and images are staged in a native advertorial
Guarantees: 800.000 impressions on the traffic drivers, 3.500 clicks'en the
advertorial
Booking/delivery deadline: At lcast 25 days before going live
Campaign duration: 4 weeks
Feedback loops: 2 feedback loops for the client
Costs: Q1-Q3 2024: 34 .608€** + 4.605 €***Set-up Costs ||
Q4 2024: 36.113 €** + 4,605 €*** Set-up Costs

ADVERTORIAL

*First come, first serve depending on the environment - only possible after checking the availabilities *Discountable and AE-eligible **Not further deductible



COCO CRUSH

CHANEL

CONDE NAST

A classic aesthetic

WATCHNOW
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BASIC TAKEOVER

DISPLAY

Multidevice Takeover

What is a Multidevice Takeover?

If you want your digital campaign to get the most attention on certain days, the Multidevice Takeover is
the perfect choice within our portfolio. Get 100 % SOV on the exclusively booked environment within
our high-quality portfolio on the booked days. Choose between the placement of delivered advertising
media with the Basic Takeover or higher-quality placement incl. advertising media production by
Condé Nast with the Premium Takeover.

ENTERTAINMEN

PREMIUM TAKEOVER

The Offer:

e Content: Advertising media (Multiscreen): Billboard Ad, Halfpage Ad, Medium Rectangle,
Interscroller

Guarantee: Individual (upon request)

Booking/delivery deadline: at least 15 working days before going live

Campaign duration: at least 1 day

Feedback loop: 1 feedback loop for the customer on the preview of the media components
Costs: From 160 €* CPM + 720 €** Set-up Costs

prAseNTIERT

*Discountable and AE-eligible **Not further deductible & only for the Multidevice Takeover Premium



INSTAGRAM

mste Siory Read

What is an Insta Story Read?

The Insta Story Read is the storytelling format with the highest user engagement of all products in
our portfolio. Yeur brand/product is:developed in a native Instagram story format with five slides in
the look & feel of our brands and.posted on the Instagram account. The Insta Story Read convinces
with a high engagement rate andideep advertising impact. On top, we guarantee 500.000
Impressions with a Social Amplify cCampaign:

The Offer:

e Content: Native concept with editorial focus (listicals, tips & engagement tools)
Guarantees: 500:000 Impressions on the traffic drivers (through organic posting+ CPM-
campaign)

Booking/delivery deadline: at least 3 weeks before going live

Campaign duration: 24 h on Instagram account | 14 days Social Amplify CPM campaign
Feedback loops:? féedback loops for client to preview media assets

Costs: Q1-03 2024:10.400 €* + 1.760 €**Set-up Costs ||

Q4 2024:11.000 €* + 1.760 €** Set-up Costs

*Discountable and AE-eligible **Not further deductible
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DISPLAY

Roadblock RoS

What is a Roadblock?

If you are planning an exclusive display campaign, place your ads as Roadblock
Takeover with 100 % share of voice on each page impression. Thanks to the

individual plannability and scalability, you benefit from high-quality branding

tailored to your campaign needs.

The Offer:

*Discountable and AE-eligible

Content: Exclusive display placement (Billboard, Halfpage Ad, Medium
Rectangle in parallel playout)

Guarantees: Individual (upon request)

Booking/delivery deadline: At least 5 working days before going live
Campaign duration: Individual (upon request)

Feedback loop: 1 feedback loop for the customer on the preview of the
media components

Costs: 125 €* CPM




HIGH PER-

INSTREAM  FORMANCE

Website Prerol

What is a Website Preroll?

Auch Julia Roberts

Brand safety, affine audiences and visibility: A Preroll ad on the respective brand . | ‘_ zeigt ihre weiflen
website is the ideal branding product in the area of instream and video activation. The ; N\ T Haare - und das ist
customer's spot is played non-skippable before the editorial video. Campaigns are : .'> A\ | e gut so!
implemented with supplied advertising materials and can therefore be booked very AV ™

flexibly.

The Offer:

Content: Prerolls before the editorial video of the websites

Guarantees: Individual (upon request)

Booking/delivery deadline: At least 5 working days before going live
Campaign duration: Individual (upon request)

Feedback loop: 1 feedback loop for the client on the preview of the media
components

e Costs: 60 €* CPM

*Discountable and AE-eligible






Takeover Plae&ments
100% SHARE OF V “E
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.~ ADVERTISING TYPE BOOKING UNIT KPI GUP)RANTEE CPM Q1-Q3** CPM Q4**
R e TR g
TAKEOVER Rubric & .. R e~ ing on daily range : depending on daily range
‘ PREMIUM* (e.g. fashion) . cERRSIPOn FERU CPM:200€ =~ |  Base-CPM:200€ ™

- “ TAKEOVER Rubric end ng on daily range depending on daily range

: BASIC (e.g. fashion) PM:160 € Base-CPM: 160 € ™ "%

ROADBLOCK Run of Site (Targeting
EXKLUSIV possible)

125 € CPM 125 € CPM

: Plus production costs of 720 € (not eligible for discount and AE) ** Eligible for discount and AE £

*Multides



ay Placements

ARENESS & BRANDING

ADVERTISING TYPE BOOKING UNITS* CPM Q1-Q3** CPM Q4**
............................. ADSTUD'O*** : RunofSIte12O€120€
.................... PREM'UMB'LLBOARD*** Runofslte120€]20€
......................... | NTERSCROLLER*** ; RunofsltemO@]zO@
............................. B|LLBOARDAD : RunofSIte7o€7o€
......................... HALFPAGEAD : RunofSIte65€65€
................. M OBlLEB|LLBoARD (2]) : Runofslte7o€70€
il S ST .................................................................................................................

21) ’ Run of Site 65 € 65 €
................................ A DBUNDLE ! RunofSIte4O€4O€
....................... MEDIUMRECTANGLEMUItlsreenRunofSIte40€40€

*All display placements can also be booked as RoN placements. Prices on request. **Discount and AE eligible ***Additional production costs.



34.608 €
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Video Placements

STAGE YOUR BRAND WITH MOVING IMAGES

_________________________________ PGl G ATh N S e W T
30 SEC. IL\IROEI\RIE)SLIT_IPPABLE ruallsito 60 € 60 €
15 SEC. ESEI\IIQ'SSPPABLE VOGUE YouTube US with DE-Targeting** 60 € 60 €
30 SEPCR'ESRK(;IT_PLABLE VOGUE YouTube US with DE-Targeting** 45 € 45 €
20 SEP%ESRK(')'T_FCABLE VOGUE YouTube US with DE<Targeting** 35 € 35 €
6 SEC. II\DISI[Z\II'\:CS)EII_PPABLE VOGUE YouTube US with DE-Targeting** 30€ 30€
_____________________________________________ R s O M e

*Discount- and AE-eligible **Minimum booking volume in the amount of 10.000€ net
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Social Media

STAGING FOR YOUR CAMPAIGN GOALS

KPI GUARANTEE PRICE Q1-Q3* PRICE Q4* SET-UP COSTS**
500.000 Als 10.400 € 11.000 € 1.760 €
500.000 Als 10.400 € 11.000 € 1.760 €

Als 14 € CPM 14 € CPM 1.320 €

TRAFFIC

f
L

Video Views min.
15 Sec.

Video Views min.

_~reWs min.
=68ec. <
= ,

YouTube Shorts.



CONTACT

Condé Nast Germany GmbH - Oskar-von-Miller-Ring 20 - 80333 Munich - Telephone: +49 (0) 89 38104 - 0 - Fax: +49 (0) 89 38104 - 230

E-Mail Address: Sales@condenast.de

Andrea Latten | Chief Business Officer
Andrea.l atten@condenast.de
Tel. +49 89 38104276

Beauty & Pharmacy, Food & Beverage
Verena Flammersfeld
Verena.Flammersfeld@condenast.de
Tel. +49 160 3623196

Teresa Muller
Teresa.Mueller@condenastde

Tel. +49 15117639786

Jantina Schnittger
Tina.Schnittger@condenastde

Tel. +49 89 38 104-570

Home & Travel

Maik Homeyer | Commercial Director
Home & Travel
Maik.Homeyer@condenastde

Tel. +49 160 99082195

Jurgen Warter

Juergen Warter@condenastde
Tel. +49 89 38104502

Kim Langenfeld
Kim.Langenfeld@condenastde
Tel. +49 89 38104525

Fashion, Accessories, Retail

Dorina Geilenkirchen | Commercial
Director Fashion & Luxury
Dorina.Geilenkirchen@condenastde
Tel. +49 160 5339197

Kai Frolich | Deputy Commercial
Director Fashion
Kai.Froelich@condenastde

Tel. +49 (0) 89 38104-463

Jule Silbernagel

Jule Silbernagel@condenast.de

Tel. +49 (0) 160 9054911
Annabell HauRler
AnnabellHaeussler@condenast.de
Tel. +49 (0) 89 38104-332

Dijana Kroll
Dijana.Kroell@condenast.de

Tel. +49 (0) 89 38104-238

Automotive, Media & Entertainment,
Finance, Tech

Susanne Pfeiffer | Head of
Commercial Automotive, Media &
Entertainment / Finance / Tech
Susanne Pfeiffer@condenast.de

Tel. +49 89 38 104-621

Vivien Muhlfellner
Vivien.Muehlfellner@condenastde
Tel. +49 (0) 157 8716547

Luisa Gattwinkel
luisa.gattwinkel@condenast.de
Tel. +49 (0) 1719481318

Valerie Jost
valerie jost@condenastde
Tel. +49170 7142014

Christian Keller
Christian@kellermedia.eu
Boulevard de la Promenade 46
F-11220 Lagrasse

M. +49 (0) 162 2015013

Nina Neuhaus
Nina.Neuhaus@condenast.de
48 rue Henri Cloppet,
F-7810 Le Vésinet

Tel. +33 68858 7174

Alessandro Cremona
Alessandro_Cremona@condenast.com

New York
Tel. 917-2079005

CONDE NAST

GERMANY
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