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Creativity Awards

Hype

Men of The Year

Citizen Earth

Earth Day

Global 
Diversity Awareness 

Month

GRAMMYs 

PRIDE
+Creators

Beauty

ALWAYS ON 

Sustainability/Diversity/Inclusion

Berlin Fashion Week

Pitti Uomo
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Black History Month
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World Health 
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Cannes Film 
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Week

Oktoberfest

Berlin  Fashion
Week
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Guide to 
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EM

Formula 1

IFA 
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 The Great Escapes
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The Met

CSD

Fashion Month
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GQ.DE

GQ Channels

EXPERIENCES



ISSUES PER
YEAR

6

Source: Google Analytics, Q2 2023 

8,5€
COPY PRICE

0,51M 35k 25k 10k
READERS PER ISSUE TOTAL SALE SINGLE SALES SUBSCRIPTION

Print



01/24
FASHION ISSUE

OSD: 29.02.2023

02/24
GLOBAL CREATIVITY

OSD: 11.04.2024 

03/24
SPORTS ISSUE

OSD: 13.06.2024 

04/24
STYLE ISSUE

OSD: 29.08.2024 

06/24
+ Watches Supplement

MEN OF THE YEAR ISSUE
OSD: 28.11.2024 

05/24
HYPE ISSUE

OSD: 26.09.2024 

PRINT Issues



FASHION
64 % are interested in fashion. 13% of those are 
giving tips and are recognized as experts (index 

204)

TRAVEL
42 % want to explore the world and experience 

new cultures (index 132)

TECH
46 % are willing to spend more on tech gadgets 

(index 131)

AUTOMOTIVE
68 % are interested in cars (index 169) and 38% 

are willing to spend a high amount on cars

DESIGN
56 % are interested in modern design (index 179)

AFFINITIES DEMOGRAPHY

PRINT AUDIENCE

AGE
 With an Ø-age of 43,2 years

INCOME
High Ø-net household income of € 3.222,- 

LUXURY ORIENTED
Luxury affine consumers (index 299)

BRAND AWARE
  Consumers purchase primarily products from 

exclusive companies (index 301)

TRENDSETTER
     Our audience is interested in the newest trends 

(index 523)

Source: AWA 2023 basis: men, Date: September 2023



UNIQUE PAGE VIEWS
(+4 % INCREASE YOY)* 

UNIQUE USERS
(-13 % DECREASE YOY)* 

1,9M 2,6M
Source: Google Analytics, September 2023; Parsley September 2023

 2:08 MIN
AVERAGE DWELL TIME 

GQ-MAGAZIN.DE**

Website



FASHION
430k Page Views 

1:32 Average Reading Time

LIFESTYLE
231k Page Views

2:10 Average Reading Time

MOBILITY
58k Page Views

1:36 Average Reading Time

ENTERTAINMENT
200k Page Views

2:16 Average Reading Time

TECH
74k Page Views

1:39 Average Reading Time

BODY & CARE
592k Page Views

1:31 Average Reading Time

Source: Source:  Parsley September 2023  

DIGITAL topics



FASHION
57% are interested in fashion (index 143)

TRAVEL
55% want to explore the world and experience 

new cultures (index 134)

TECH
73% are on top of the newest insights in the field 

of tech (Index 139)

AUTOMOTIVE
75% are interested in cars (index 127) and 62% 

connect a certain lifestyle with it

DESIGN
55% are interested in modern design (index 167)

AFFINITIES DEMOGRAFIE

DIGITAL AUDIENCE

AGE
With an Ø-age of 41,7 years

INCOME
Consumer with a high Ø-HHNE of € 3.549,-

LUXURY ORIENTED
Luxury oriented consumers (index 140)

BRAND AWARE
  Consumers purchase primarily products from 

exclusive companies (index 164)

TRENDSETTER
Like to try new things (index 123)

Source: gq-magazin.de b4p 2023I Basis Total Population/Men (September 2023) 



TIKTOK FOLLOWERS
(+234% INCREASE YOY)

FACEBOOK FOLLOWERS
(-1,2% DECREASE YOY)

INSTAGRAM FOLLOWERS
(+10,5% INCREASE YOY)

160K126K 582K  56K
YOUTUBE SUBSCRIBERS
(+42% INCREASE YOY)

Source: 12.10.2023, Instagram, TikTok, Facebook, and YouTube GQ Germany 

Social



FASHION

LIFESTYLE

NEW MOBILITY

CULTURE CELEBRITIES

DESIGN



SOCIAL AUDIENCE

AGE
18 - 24 years(19%)

25 - 34 years (39%)
35 - 44 years (28%)

TOP GEOGRAPHIES
Germany (46%)

USA (7%)

GENDER
female (18%)
male (82%) 

AGE
18 - 25 years(40%)
25 - 34 years (31%)
35 -44 years (23%)

TOP GEOGRAPHIES
USA (15%)

Germany (20%) 

GENDER
female (56%)
male (44%)

AGE
25 – 34 years (32%)
35 – 44 years (23%)
45 - 54 years (12%)

TOP GEOGRAPHIES
Germany (88%)

USA (8%) 

GENDER
female (23%) 
male (73%)

Source:  Instagram Insights (October, 25 2023), TikTok Insights (October, 25 2023) Facebook insights (October, 25 2023)



VIEWS 2023
(YoY INCREASE: +10%)

SUBSCRIBERS 2023 
(YoY INCREASE: +67%)

4,1M 56k
Source: YouTube Analytics (Jan-Sep 2023)

         Video

VIDEOS PUBLISHED 2023
(YoY INCREASE: +511%)

55



20

Custom, Premium Branded 
Entertainment Video

Social-First Branded Entertainment
Video Across Platforms

YOUTUBE, O&O SOCIAL

BRANDED Video

STEAMY SESSIONS    
TIKTOK

SPRING TRENDS 
PINTEREST

HOW I PACK 
INSTAGRAM



AGE
18 - 24 years (44%)
25 - 34 years  (32%)
35 - 44 years  (11%)

TOP GEOGRAPHIES
Germany (71%)

Austria (6%)
Switzerland (4%) 

GENDER
female (18%) 
male (82%)

VIDEO AUDIENCE

Source:  YouTube Studio (01-10/2023)



       Experiences



CO-CREATIVE 
Concept

Creative support for program

CN branding

Guestlist
(Editorial) brand representative 

on site

Additional CN guestlist

Optional invitation 
management

MEDIA CONCEPT / 
CONTENT Production

Media concept

Photographer

Optional editorial (Instagram) 
coverage*

*No guarantee.

INDIVIDUAL 
Event 
co-hosted by 



CO-CREATIVE 
Concept

CN creative concept for 
program and event execution

CN branding

Guestlist
(Editorial) brand representative 

on site

Additional / full CN guestlist**

Invitation / guest management

EVENT Execution
Full-service event planning and 

execution by CN  preferred 
agency

Incl. location, F&B, program, 
cecoration / branding

MEDIA CONCEPT / 
CONTENT Production

Media concept

Photographer

Optional editorial (Instagram) 
coverage*

INDIVIDUAL 
Event 
executed by 

*No guarantee
**No talent for guestlist



End of November 

2024

For the 26th time

in Germany



     Products & 
Best Cases



HIGHLIGHTS

Digital Products

CLASSIC 
ADVERTORIAL INCL. 

INTERACTIVE 
MODULE

HIGH IMPACT 
DISPLAY

AD STUDIO RoS

INSTA STORY
READ



INSTA REEL & TIKTOK

359k+
Organic Video Views on

TikTok & Instagram

Best Case
GQ x GUCCI

1.48%
VTR | TikTok

Live 
Example

+18%
OVERPERFORMANCE*
6 sec-Video Views

*Compared to the guaranteed volume & benchmarks

https://www.tiktok.com/@gq_germany/video/7276100442629672224
https://www.tiktok.com/@gq_germany/video/7276100442629672224


+16,29% 
OVERPERFORMANCE 
Ad Impressions Insta 

Story Read*  

Best Case
GQ x AMERICAN EXPRESS

8,53% 
ENGAGEMENT-RATE 

Insta Story Read  

2,81%
EXIT-RATE*

BRAND ARTICLE 
INCL.TRAFFIC DRIVER BUNDLE

INSTA STORY READ 

*In comparison to the guaranteed volume
**In comparison: the benchmark exit rate of Instagram stories on gq_germany is Ø 4.15%



Best Case
MYSLF

*Compared to the guaranteed volume

25%
Overperformance 
Pageviews on the 
Advertorial*

2 min
Dwelling Time on 
the Advertorial

1,6 Mio
Reach on all 
Platforms

It is time for a new era of self-expression. A new era of reflection on 
how masculine and feminine attributes are defined. YSL x GQ x 
VOGUE celebrate the era of "new masculinity" with the launch of the 
new YSL fragrance.

Together with our talents, we are breaking the rules of gender 
expression and showcasing the different facets of masculinity. We 
inspire our community to develop their own idea of how masculinity is 
defined.

CONTENT HUB & VISUAL PRODUCTION
INSTAGRAM STORY READ

SOCIAL MEDIA CPVV



31

https://drive.google.com/drive/folders/1-tdAX7l9ZBGQm3vjomSy4ABLECpnkl6N
https://drive.google.com/drive/folders/1-tdAX7l9ZBGQm3vjomSy4ABLECpnkl6N



