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INTERESTS

INTERIOR & ARCHITECTURE

93% are interested in living/furnishing &
/9% in modern architecture (i124; 282)

DESIGN

83% are keen on.modern design (i: 230)

WATCHES

More than one in three owns a high-quality

wristwatch (i: 294)

TRAVEL

70% are very interested in vacation/traveling & 74%

are willing to spend a lot on it (i:157; 142)

CULTURE

85% are interested in the art and culture sceng,

64% want to get to know other cultures;
43% are culturally active (i: 201, 155; 511)

12  Source: AWA 2023, German-speaking population 14+

PRINT AUDIENCE

DEMOGRAPHICS

AGE
@ 49 years old

INCOME

@-Household net income of 4.889 euros

FREE-SPENDING

Generally'have a high willingness
to spend money (i133)

BRAND CONSCIOUS

Believe that buying branded items is worth it
and that brand equals quality (i155; 127)

EPICUREAN

Enjoy good food-and good restaurants and
like to try new things (i134; 146)
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UNIQOUE USERS UNIQUE PAGE VIEWS AVERAGE READING TIME
(+85 % INCREASE YOV)* (+42% INCREASE YOY)* AD-MAGAZIN.DE**
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INSTAGRAM FOLLOWERS FACEBOOK FOLLOWERS ~ PINTEREST FOLLOWERS ~ YOUTUBE SUBSCRIBERS TIKTOK LIKES
(+54 % INCREASE YOY) (+6 % INCREASE YOY)  (+2 % INCREASE YOY)  (+10 % INCREASE YOY)  (NEW CHANNEL)
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VIDEO VIEWS SOCIAL REACH VIDEO ENGAGEMENT
(YoY INCREASE: +260%) (YoY INCREASE: +48%) (YoY INCREASE: +605%)

4
18 Source: YouTube Analytics (Jan-Sep 2023) CONDE NAST
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Social-First Branded Entertainment
Video Across Platforms

CONDE NAST









23

GERMAN'Y, FRANCE, I'IALY, SPAIN

AD100

With AD100, AD Architectural Digest sets new standards for interior design, architecture, design,
decoration and landscaping every year. The AD editorial teams in Germany, France, Italy and Spain
will once again present the leading visionaries, innovation drivers and talents of the architecture
scene in 2024. The 100 names selected represent a pan-European intersection of visionary
designers who are currently setting the tone worldwide and shaping living spaces with their work.

ADI0O0 is not only the largest AD initiative, but also the largest initiative in the design community. As
an international authority on design, the ADIOO list empowers design talent, honours revolutionary
design and is the highest recognition of the leading minds in our industry.
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GERMANY

AD
NEW PERSPECTIVES

AD New Perspectives is an innovative platform that enables the best German architects and
designers to explore and present new and inspiring perspectives on their respective disciplines.
They present their spatial visions of tomorrow in sensational live installations or create interior
concepts for spectacular living spaces and residential projects. Selected designers from the AD100
present themselves and their work - at the threshold of interior design, architecture and art.



GERMANY

AD New Perspectives
2022 2023

AD showcased the best German interior For the 2nd episode of New Perspectives, AD
designers.and their spatial visions of tomorrow cooperated with the Munich real estate

as part of-a sensational exhibition - the first of developer Bauwerk. With the subtitle

its kind in-Germany. Twelve designers "editions”, AD curated ten of the best studios
presented themselves and their work in the in Germany, each of which furnished an
Kronprinzenpalais Berlin with room apartment in the new Van B

installations on the threshold of interior Munich-Schwabing project. The result:
design; architecture & art: 10 studios. 10 concepts. 10 interiors.

12 design studios. 12 perspectives.

12M 300 Salieasyi D) 7 Bl 02:06* 14.8k* +122%*

Reach via web, Top-class partners Tickets sold for the Event Instagram Minutes spent on the Page views of the Above the benchmark
social, print & & guests at the exhibition 2022 Stories advertorial advertorial (page views)
TV opening night Impressions

*Ongoing campaign, values are from interim reporting as at 14.12.2023
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https://docs.google.com/file/d/10ZxbLDxyy3UkiMO43rWIFn6kRHWLn_z3/preview

AD Products &
Best Cases
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Best Case

AD x THE DOLDER GRAND

R ()= %

Page Views*

*Compared to the benchmark **Compared to the guarantee

Source: Google Analytics Condé Nasts 2022, comparison and META Adsmanager 2022

Ad Impressions**
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Link-Click CTR*

CLASSIC ADVERTORIAL
Incl. TRAFFIC DRIVER BUNDLE

THE DOLDER GRAND

The Dolder Grand

) 3 Sun1:44PM

Unser Hotel-Tipp f(}
Design- & Naturf

[ ADR amas \
Extravagante Suiten, 4.000 mJ @ Germany @ with The Dolder .
eine exklusive Kulisse. Darur Grand.
Sie dieses Superior-Hotel be:
Extravagante Suiten, 4.000 m2 Spa & eine
exklusive Kulisse. Darum sollten Sie dieses|
Superior-Hotel besuchen. #anzeige

ad-magazin.de
Unser Hotel-Tipp fiir
Resign- und Naturfans




1415%

More organic clicks
than benchmark*

11.8%

Engagement rate*

*Compared to the benchmani

Engagement rate = number of interécti’n@'usefs—@mre@hon to total users
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attention of AD's design-
Ury-oriented audience.

44 min >1,7 Mio +210 %

Dwell Time Ad Impressions Link-Click CTR*

*Compared to the benchmark
Source: Google Analytics Condé Nasts 2022, & Meta Ads Manager

CLASSIC ADVERTORIAL
Incl. INTERACTIVE MODULE







